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Introduction

The purpose of this TARGIT Appetizer manual that you are currently reading is to give you a
quick introduction into the wonders of the TARGIT Business Intelligence Suite.

TARGIT Business Intelligence Suite is a fully fledged Business Intelligence application that will
enable you to analyze your own data in a quick and user friendly manner.

Business Intelligence is about retrieving, reporting and reacting upon crucial data. In other
words, making sound decisions as quickly and effectively as possible.

Analyzing is about looking at interesting numbers, measures, from different angles, via
dimensions.

The next chapters will introduce you to the basics of working with and creating analyses in the
TARGIT BI Client.
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Appetizer #1: Basic Analyzing Techniques

This lesson will serve as a short introduction to the client of the TARGIT Business Intelligence
Suite. The various elements of the end-user interface will be demonstrated, as well as the basic
analyzing techniques involved in working with an existing analysis.

After the lesson all users, also those without any prior knowledge about the product, will be
able to utilize the most basic functionality in the TARGIT client.

The End User Interface

The main components of the End User Interface, when opening the TARGIT Windows client for
the first time, are:

/ Menu bar / Tool bar / Navigation bar

N I

B New & N New '

L_ﬁ, Finance "—‘-—.:/ Inventory @ Production Web Analytics adg

Documents

Select from the options to describe what you wish to do.
{®) Documents » i Favorites TARGIT
Launch Pertal 1 would like to... THIS
Sample Balanced Scorecard

Sample Find Low Profit
Sample Global Sales
Sample ltem Stock

B Sample Monthly Financial ...

...analyze ...
...create a dashboard showing ...
...create a report

Drag a measure or
dimension and drop it

¥ ...be notified ... onto the icon to utilize
Sample Production Vield ...schedule ... the built-in intelligence
Sample Profit ...create a storyboard and gain additional
Sample Sentiment Analysis -..search ... information about your

CO00G00GE0G6O0

...search for Sentinels ...
...analyze uploaded data
...upload data | Orientation

Sample What-if data.

& Documents

© Source data

= Properties
Calculations

® Criteria
“# Drillpad
£ Scheduled Jobs

Status bar Smartpad Meta morphing tool Thumbnail navigator

TAnclré
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And when a sample analysis has been opened from the Documents / Favorites folder:

PB4 TARGIT - [Shared / Sales / Sample Profit] =l B

Ele Edit Wiew Object Tools Help
I New A= & = = & m ® Criteria N New 'r. |
Sales

E ®Hep @

[i5) B e o
( b~ <} |
ﬂ‘ Finance o tory Production || | " Web Analytics ol !
e -— b

Documents
{®) Documents » i Favorites SALES PROFIT | 2010, 2011

Launch Portal @ Profit per Customer Country

Sample Balanced Scorecard
Sample Find Low Profit
Sample Global Sales
Sample Item Stock

B Sample Monthly Financial ...
Sample Preduction Yield

Bl Sample Profit
Sample What-if

CEG 000060

@ Profit per Item by Period e Profit per Period
8.000.000,00

4 2 -
JEANS a ms oy
a8 L e £.000.00000
Search T-SHIRTS +| 16032534 7409533 86232000 & 1.213467 By
SHIRTS —| 8613132 4.277.425| 4335708 . 58.283 alaaa‘omdm
i R SEn 241630 Boss Casual, Sand M 793563 | 344261 449302 | 105041 . eBgi
© Source data 231630 Boss Casual, White XL 1.695.244 805.339 289.906 | 84,567 S00000C00
S Properties 261630 Boss Casual, Sand XL 96.358 35,801 60467 | 4 24576 2000.00000
Calculations 221930 Boss Casual, White M 2552618 | 1264366 1288252 & 23886 1.000.000004
® (Criteria 231930 Boss Casual, Sand § 167.151 72,005 95.146 | 23142 [Llermanr ) 3 L & 74 5
o o o o o
% Drillpad 271930 Boss Casual, Blue L 24.188 6732 1745 | 1074 S = S et a o _
g g g = = = =
81 Scheduled Jobs 271630 Boss Casual, Blue § 132.357 96.773 35584 | 61189 - ] g ] g & ] g

As seen above, the Sample Profit analysis has been opened and this analysis has been created
from three data objects: A map, an area chart and a cross tab.

The Criteria bar above the analysis may hold a number of dimensions and serves as a quick
way for the end user to select criteria to filter the data in the current analysis.

Sometimes, when working with an analysis, you may want to free up some extra space by
hiding the Navigation Bar and/or the Smartpad. You do this simply by clicking the small
handles at the borders of these two panels.

.
B TARGIT - [Shared / Sales / Sample Profit] e
e oEn e Ur feds Ean

BiNew w3 & B 8B & m ® Criteria | ™ New '*. [ @ E @Hip @

@ e = e
Sales é Finance Li..:/ Inventory d} Production III WebAnaIylif:. \_‘,_ J\;‘

@21 Mo selection v DELEEE Y No selection - Sale;persnnmel (@005 No selection ™ ) Measure (203 v
: Hide Navigation Bar 5 =

Documents
[# Documents » i Favorites

Launch Portal
Sample Balanced Scorecard
Sample Find Low Profit
Sample Global Sales
Sample Item Stock

@ Sample Monthly Financial ...
Sample Production Yield
BN sample Profit

Sample What-if

SALES PROFIT | 2010, 2011

@ Profit per Customer Country

[=] = [N~ ]

Profit per Item by Period e Profit per Period

by |
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The Source data

From the Source data Smartpad we may notice
the measures (interesting numbers) and the
dimensions (for categorizing and filtering the

measures). .

These data may further be split into logical

groupings of data, which is expressed as different

Cubes, also in the Source data Smartpad.

Source data
Select cube
[1 ] Finance

(&1 Finance cube
[ﬁ] Inventory

@Inventn cube
[11] Preduction ::!, F

Data warehouse for inventory
[1] Sales

g Sales cube
[E] Social Analytics
(&1 Social Analytics
[11] Web Analytics
(&1 Weblog cube

Right-click in the Source data Smartpad and use Group by type to split the view into separate
Dimensions and Measures lists.

Source data

[E] Sales» QI Sales cube

Dimensions and measures

-1, Company
-1, Customer

Add to object

.

Add to X axis
B Add to ¥ awuis

Add to criteria bar

V=l TARGIT this
| @ Show explanation
"1™ search for documents

-+ Contribution Margin

- ¥ Costs

- ¥ Credit Memo Amount
- ¥ Credit Memo Cost

- ¥ Credit Memo Quantity

|7 Sort by type
Group by type

Source data

Dimensions

-1, Company
-1, Customer

E}E Custemer Country
E}E Itermn

-1, Manth

- =, Peried

-1, Quarter

-1, Salesperson

Measures

Budget Amount -
Budget Variance B
Budget Variance %
Costs

Credit Memo Amount
Credit Memo Cost
Credit Merno Quantity —

Invoice &Amount

m

Invoice Cost
Invoice Quantity

Search LJD_J

[ B e B I e T B e B B I
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Opening an existing analysis

Your demo installation of the TARGIT BI Suite comes with a number of demo documents,
analyses and reports, right out of the box.

To navigate the documents, use the navigation path on top of the Documents Smartpad.

B g & s Documents
L

E Documents

* Favorites
% Shared

au Portal
Sample Balanced Scorecard
Sample Contribution
Sample Find Low Contribution
Sample Global Sales
Sample Item Stock
Sample Meonthly Financial Report
Sample Production Yield
Sample What-if

[FeI(F®) (3 (D 2l el (el P2l )
000060060

Open the Sample Revenue analysis from the Shared / Sales folder.

E’} Ducumentsr.ﬁ Shared » ] Sales

Sample Analytics

Sample Budget follow-up
Sample Contribution

Sample Dashboard

Sample Find Low Contribution
Sample Global Sales

Sample Mo of Sales

[Fel[Fel el el ) [ [P e

Sample Products

N
Filename: Sample Revenue

Sample polder: Shared / Sales
Samplewwmar-m

GOOEIG 66666606

[Fe] =l el
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The Sample Revenue analysis is an example that illustrates a revenue analysis for a clothing
company, selling various types of clothes all over the World.

Py

E TARGIT - [Shared / Sales / Sample Revenue]

Ele Edit Wiew Object Tools Help
BiNew &5 & =25 em - ® Criteria | W New . [ & * B @

@50 No selection v PP No selection w P E0 No selection ~ D No selection 0l ) Measure [T @ Stored critena (TSI v )

SALES REVENUE | Oct 2010 - Sep 2012

& Revenue per Customer Country @ Revenue perltem

T-SHIRTS: 32 %

- E ®Hep @

Documents

[® Documents » §8 Shared»
[ Sales

Sample Analytics
Sample Budget follow-up
Sample Dashboard
Sample Find Low Profit
Sample Global Sales
Sample N of Sales
Sample Products
Sample Profit

B Sample Revenue

Sample Top Results
Sample Volume

Sample What-if

UNDERWEAR: 0 %

CoOOEOo G0 00600

@ Revenue per Period

6.000.000,00-
5.000.000,00
4.000.000,00
2.000.00000-
& Documents 2:000:00000 1
@ Source data 1.000.000,00
B Properties -
Calculstions : 3 g £ & & & £ E 5 % B % 5 8§ E £ s & F Es b &
Ouviee a = a = w = : = = =y =4 @ a 3 =] = " = ﬁ = = P, = @
Ml é‘&v&goaoagSSS@é&goauggSB‘%
# Drillpad g2 g § 8 & 2 828 o 8 B = & 8 =744 8 & 9 o9 &4 ¥ =z o4 9o
£\ Scheduled Jobs " 8 R " R R R g R’ S R KRR ER KRR & RS REK

The analysis has been built from three objects: A Map (revenue per country), a Pie chart
(revenue per item) and a Bar chart (revenue per period).

Global criteria

Notice that a new element appeared near the top of the End-user interface: The Criteria bar.
When this analysis was designed and saved, somebody decided to add one or more of the

dimensions to the criteria bar.

L=l No selection L4 LRSS No selection L4 No selection v ND selection L4 Ra'venue o BLESGIENEIETE No selection ] =
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In this way, these dimensions have become very handy for selecting Global criteria for this
analysis. A Global criterion is a criterion that filters all the data for all objects in the analysis.

WO NEWE Cacual Clothing ... o LI Mo selection
Mo selection
Casual Clothing Retail

Casual Clnthinm-}.:"."hnlesale

L SOl e S

From the Criteria Smartpad you may remove existing criteria or add new criteria.

At first, we would like to remove the initial, dynamic Period criterion that has been set up to
display the last 24 months of data.

Global criteria
[ | Sales [ ] Sales cube

© Source data Company = Casual Clothing Wholesale #

B Properties Period [ ] From This year - 2 Mext month
Calculations (2010 Q1 February) to This year This

® Criteria k month (2012 Q1 January)

— Add or Edit global criten G

£ Driipad % Remove all global criteri Remove critera

£\ Scheduled Jobs @Disahleimmediate refresh

Once it has been removed, we would like to see data for all countries except Asian countries.

TARGIT@
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Click the Add global criteria to open the Global criteria dialogue box.

[1 | Sales[ | Sales cube

Company = Casual Clothing Wholesale %

QAﬁd or Edit global criteria

& 7 Jove all global criteria
a Disable immediate refresh

-

Global critena

[ﬁ] 53lesr@ Sales cube

1, Company

1, Customer
Customer Country

B Item
Maonth

LR

Select the Different from operator on the left hand side of the dialogue box and Asia on the
right hand side. Close the dialogue box by clicking OK.

-

Global criteria

[:IJ Sales cube v i, Custormer Country must be

(7 equal to

@ different from

() less than or equal to

7 less than

(7 greater than or equal to
(") greater than

() between...

) not between...

Auto-filter member list

i Azia

Mo selection
Acia

Eurcpe

MNorth America

gy Show selected (1) J OK * Cancel

Search members

“oc W conca
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To improve the overview by which criteria our data is currently filtered, you may choose the
Show criteria in all objects option from the Criteria button drop down list in the Tool bar.

“m -

=il Mo selection

® Criteria M New

Criteria bar

Mew timeshder

Criteria editor Ctrl+R
w criteria jn all objects

Hide criteria in all ohjects

Back Alt+Left

Forward Alt+Right

This will display a short criteria notification at the bottom of each object.

B New =

Criteria

Global criteria

(1] Sales (=] Sales cube

-
E TARGIT - [Shared / Sales / Sample Revenue]

File Edit WView Object Tools Help

6m

Customer Country <> Asia 3%

Q, Add or Edit global criteria
# Remove all global criteria
@ Disable immediate refresh

‘& Documents

® Source data

= Properties
Calculations

® Criteria

“# Drillpad

£ Scheduled Jobs

Company = Casual Clothing Wholesale %

1,800,000.00

1,000,00000-
800,00000

= Casual Clothing Wholesale, <> fsia )

® Criteria M New ' E oo T B &

(&0 EL Casual Clothing .. w» LEICE LR No selection v (oL No selection

v Item Measure LB LI S No selection 4 =

SALES REVENUE | January 2009 - December 2012

a Revenue per Customer Country a Revenue per ltem

E @Hip @

W JEANS
[IT-SHIRTS

M UNDERWEAR
W SHIRTS

1,600,00000--
1,400,00000--
1,200,00000--

600,00000-f -
400,000007-
200,00000 -

0.00-

= Casual Clathing Wholesale, <> Asia

TARGIT
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Working with Drill Down Criteria

Finally, you may work with Drill Down criteria. Drill Down criteria are applied by clicking a
dimension value in one object, the Drill Down object, to apply this dimension value as a
criterion to the other objects, the Focus objects.

-
B4 TARGIT - [Shared / Sales / Sample Revenue] [E=SREER

File Edit View Object Tools Help

BiNew ™ & B*5% .Defnex &M - ® Citeria " New = B & B & - E @Hp @

@11 Casual Clothing ... 4 [0 No selection - (ustnmer ) 150 No selection v Measure CRETTSE 0 No selection v )

Drillpad
SALES REVENUE | January 2009 - December 2012
o E— =

ﬁ Revenue perltem

* K[

Taigg; | Shered ) Salez

@ Revenue per Custormer Country
@, [ ] From This year - 2 Next month (2010 .. o

O‘ = Casual Clothing Wholesale, [ ] From T... [JJEANS

@, = Casual Clothing Wholesale 4 = Al [CIT-SHIRTS

Q Iothing Wholesale, <> Asia i S c [CJUNDERWEAR
S = W SHIRTS

= Casual Clathing Wholesale, <> Asia, = SHIRTS
@ Revenue per Periad

350,00000] ! o L :
300,00000 -~~~ fiostz o NSRS SRS S R S < S T i
250,00000H}----- T :

200,000.00+

i 150,00000F----- -
'ss Documents

® Source data
H Properties 50,00000}} -

100,00000 -~~~ (R == . SR - . o

Calculations 0.00-
® Criteria

B Drillpad

‘_!. Scheduled Jobs = Casual Clathing Wholesale, <> Asia, = SHIRT!

A Drill Down criterion may be cancelled by clicking the Drill out icon - or simply by clicking
somewhere in the empty space outside an object..

P N N N N NI o PR YRR
-
N
an

Revenue per Itermn uF

Drrill out

[C1JEA
[|T-SHIRTS

[CJUNDERWEAR
B SHIRTS

41 %

R R R R R T T R R R R R R R R R R R
T T R R R R R R R T R R

¢ = Cazual Clothing ‘Wholezale, <> Aszia

TARGIT
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Toggling between chart and data

The Graphical presentation of data is often a good choice when a quick overview is required.
But it also possible to toggle between the graphical presentation and the underlying data.

Use the “Toggle chart and data” option to display graphical data in a cross table presentation...

e L
‘i. .

A

b

v

.

Revenue per Ikem

B JEAMS  chart or
[ T-SHIRTdata

B UNDERY (Chrl+D)
I SHIRTS

Gy

R T T R T R T R T R R R T R R R R R R

R R R R R R R R R R R

¢ = Caszual Clothing “Wholezale, <> Asia
...and to toggle back to the graphical presentation.

e
ﬂ Revenue per Ikem

e 8t P
'iii' -

"

K

¢ Tkemgroup Revenue

: Total 16,321,590.59 oogle

2 chart or
¢ JEANS + 6,691,929.03 data

P T-SHIRTS 4 6,629,042, 35 {Ctrl+00
: UNDERM/EAR, + 203,096, 20

| SHIRTS ¥+ 2,797 522,96

§= Cazual Clothing Wholezale, <> Aszia

TARGlT@
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Hierarchical dimensions

If we look at the cross table presentation of the Pie Chart we notice the plus signs for each of
the Item Groups. This is an indication that the Item dimension is in fact a hierarchical
dimension.

We may also see it from the Source Data Smartpad where the Item dimension, when
expanded, reveals that it is designed from two levels: An ltemgroup level and an Item level.

Source data

[l Sales » (5] Sales cube

Dimensions

-1, Company
-1, Customer
& = Customer Country
I Item

1 Hemgroup

-1, Month
- =, Period
-1, Quarter
-1, Salesperson

In the cross table we may expand and collapse individual Item Groups, or we may expand and
collapse all members at the same time. To do this, use the Expand/Collapse buttons in the
upper right corner of the object.

08 00 P50 55

:
ﬁ Revenue per Ikem op 6 ﬁ;
: :

¢ Tkemgroup Revenue [:%
: Total 16,321,590.59
¢ JEAMNS + 6,691,929,03
T-S5HIRTS + 6,629,042,38
§LINDEF1'-.-'u'E.ﬁ.R + 203,096.20
SHIRTS + 2,797,522.93

§= Cazual Clothing Wholezale, <> Aszia
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The crosstab object with a fully expanded Item hierarchy may now look like this:

B T N R P I
[a} -

= 1 -

b

b
ﬁ Revenue per Ikem

¢ Tkemgroup Item Revenue
‘ Total 16,321,590.59 | & :
: JEANS —| Total 6,691,929.03
: 221560 Marlbara Classic, Sand 1,7868,718.68
221630 Lewis 502, White 1,676,803.20 R?
221780 Marlboro Classic, Brown 1,130,521.02 |
321630 Levis 501, White 1,247,225.54
321780 Levis 501, Blue 740,963.79
: 331780 Levis 501, Black 107,696.50
T-SHIRTS  —  Total 6,629,042.38
: 22109C Levis, Black L 52,601,00
22111C Levis, Black =L 7,692,00
22118C Armani, White 5 201,925.60
22118E Marlboro, White L 796,421.04
221185 Armani, White L 6,972.00 | 4

..................................................................................................................

Changing measure with the Measure selector

Even though the Sample Revenue analysis initially has been designed to focus on the Revenue
measure, it is easy, with a single click, to change the focus to one of the other measures from
your source data.

This is done with the Measure selector from the Criteria bar.

= i) Mo zelection L IR Revenue of PREBEGINETTEE No selection

Substitute: ¥ Revenue

"REVENUE | Oct 2010 - With: T Units Sold

y eSS E NI: CfSalEs

: Revenue ¥ Bud “mount
| ¥ Costs Revenue
: 0.030.740,31 | -

RSSO RS

Select other...

15248177 | _ b

This is the conclusion of the first Appetizer of this guide. By now, you should have learned some
of the basics with regard to analysing data in an existing analysis.

Try out the Exercises to get further accustomed with these techniques.

TARGIT@
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Exercises:
E |

You are the Sales Manager for sales of T-Shirts in Canada,
and now you want to see how your area of responsibility
performed in 2011 Q3 and Q4 with regard to Sales Profit.

I
o
8
£
3
g
o
-

68
&
[=1]
g

O
i
]

Sample Analytics
Sample Budget follow-up
Sample Dashboard

Sample Find Low Profit
From the Sales folder, open the Sample Profit analysis. Sample Global Sales

Sample Mo of Sales

[Fe1 (¥ (¥ [F) e [P P
0000000

Sample Products

Criteria B Sample Profit i
Global criteria Sample Revenue ()
[1 | Sales[ ] Sales cube QTWESUHS ,ﬂ‘

Period [ ] From This year - 2 (2010) to
Previous year (2011) %

), Add or Edit global criteria
& Remove all globalcriteria 2!!]11 03, 2011 Q4
e[}isalﬂlf_'irr1r1’|EdiE|tE\I Eresh -
Mo selection

2009
2010
= [0 2011
Apply a global criterion, Period = 2011 Q3 and Q4. QA

Q2

Q3

Q4
2012

From the Criteria
Smartpad, remove any initial Global criteria.

Click Canada in the map to apply a Drill Down
criterion. The other objects will now display data for Canada only.

B Ny N R Y PR PR PR PN

% Profit per Custorner Country

R R R R R R R R R R R R

Tnnclré
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Click T-SHIRTS in the cross tab to apply this dimension value as a further Drill down criterion.

a. s per T b],r L - q |'E|
Total 2011 Diff

Total + Q3|+ 4
Total 481.093 481,093  301.755 338 -122.417
T-SHIRTS 139.562 139.562 60.378 ) 18.806
SHIRTS \b —| 130998 | 130998 87.379 43619 § -43.760
231930 Boss Casual, Sand 5 19.029 19.029 19.029 | & 19.029
241630 Boss Casual, 5and M 808 808 &08 l -808
231630 Boss Casual, White XL 6.400 6.400 5,761 629 | -5122
221930 Boss Casual, White M 29.703 29.703 17.626 12077 |- -5.549
271930 Boss Casual, Blue L 17.456 17.456 17456 4 1745
321560 Boss Casual, Blue XL 57.601 537.601 45,727 11874 | -33.854
JEAMS + | 210.533 | 210.533 | 153998 56535 | -97.463

The Area chart will now display data for T-Shirts in Canada in 2010 Q3 and Q4. To verify this,
enable the Show criteria in all objects option from the tool bar.

e x &M@ - ® Criteria

=0 2011 3, 2011 04

Criteria bar

Mew timeslider

Criteria editor Ctrl+R

B L E-I'-Il:“."l." EritEria ir| a” o hiEEtE

sit per Custormer Count

Hide criteria in all objects

= - Back &Le@

To see the monthly distribution of profit in the area chart, you must click the Expand level
button to move from the quarter level of the Period hierarchy to the month level.

@ Profit per Period P = R =

p—— |

Expand level
70.000,00
§0.000,00
50.000,00
40.000,00
30.000,00
20.000,00
10.000,00-

ﬂijﬁ . . - |

P &

i =

= for]

] ™~

TAHGIT@
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At this point your analysis might look something like this:

E TARGIT - [Shared / Sales / Sample Profit]

Ele Edit Wiew Object Tools Help

BiNew &™® & B " % .Define x &M - ® Criteria W New . B @& * B

- E ®Hep @

: () w A
&1 No selection w DR 2011 03, 2011 Q4 w PSP Mo selection I . Customer Country [T ot I ) Measure I3 M =

Criteria
Global criteria SALES PROFIT | 2011

[41] Sales[ ] Sales cube
Profit per Customer Count
Period = 2011 Q3 or 2011 (4 @ Profit per Customer Country

Q, Add or Edit global criteria
R Remove all global criteria
© Disable immediate refresh

Local criteria

No criteria specified
Q, Add or Edit local criteria A

i Add comparison

®
7
I@ Profit per ltem by Period ﬁ Profit per Period
Total 2011 Diff
= | 45.00000
40.00000
35.00000
30.00000
SHIRTS i
231930 Boss Casual, Sand § 19.029 19.029 19029 | 19.029 20‘000'00
241630 Boss Casual, Sand M 808 808 308 -808 3
‘& Documents . A 15.00000
231630 Boss Casual, White XL 6400 6400 5751 639 |§ 512 —
© Source data 221930 Boss Casual, White M 20703 | 29703 17626| 12077 5549 : 000‘00 |
5 Properties 271930 Boss Casual, Blue L 17456 17.456| 17.456 $ 1745 o‘oaf
. st
Calculations 321560 Boss Casual, Blue XL 57601 57.601 45727 | 11874 J§ -33.854 =] 5 § g Z% é
® Criteria JEANS +| 210533 210533 | 153998 | 56535 | -97.463 b o a 3 g 3
‘@ Drillpad 5—, g = = = g
£ Scheduled Jobs =] R = =1 < -1

Try out some of the other basic analyzing techniques, like:
e Toggling the area chart from graphical display to cross tab display.
e Removing Drill Down criteria.
e Adding further criteria from the criteria bar.
e Adding further criteria from the criteria Smartpad.

e Changing the initial Profit measure to another measure, using the Measure selector
from the criteria bar. (Best to remove any Drill down criteria before changing the
measure.)
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Appetizer #2: Creating basic Analyses from scratch

In the first lesson we concentrated on the basic analysing techniques, based on existing
analyses.

In fact, the first lesson would be quite close to what most TARGIT end-users would be
challenged within their daily work with the TARGIT client: opening existing analyses, applying
criteria to these analyses, and finally reading the data from these analyses in order to make
proper decisions.

In this second lesson, we will take it one step further. The demo will demonstrate how to create
a new analysis from scratch. The basic object is the cross table which is capable of working
with multiple measures and multiple dimensions.

In the demo we will further examine the options for changing the cross tab into different
graphical objects as well as some other formatting options.

Defining a new analysis

To start the definition of a new analysis, you should click the New button in the tool bar. This
will automatically close the currently opened analysis (asking to save it, if necessary).

'g TARGIT v

0 Ya 11y, Mew Intelligent Analysis

9: $rr1 %5 v 'ﬁ' Favorites

First we will need to add an object to the Working area of the client. Objects may be added
from the Object menu or from one of the Object buttons on the tool bar. The Object buttons
are: Object (chart objects), Tables, Maps, Gauges and Layout objects.

We will at first add a Cross tabulation object.
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The added object will be displayed in the Working area as a currently undefined object of the
chosen type.

B4 TARGIT

File Edit View Object Tools Help

-
@
']
a
<]
1
£
Fr #

BiNew &% & E Fetch data em - ® Crteria | ™ New '~

Source data FZ New crass tabulation

(W] Saless (2] Sales cube

Dimensions

1, Company
i-1, Customer

= Customer Country
BT, Trem

i1, Month

= Period
-1, Quarter
i1, Salesperson

Budget Amount
Budget Variance
Budget Variance %
Contribution
Contribution Margin
Costs

Credit Memo Amount &

Credit Memo Cost
Credit Memo Quantity
Invoice Amount

1 1 B B 1 B B 1 11 0 1

Invoice Cost -
Search &
‘& Documents
@ Source data

(= Properties
Calculations

® (riteria

“# Drillpad
£ Scheduled Jobs 1

To define the content of the object we must pick measures and dimensions from the Source

data Smartpad.

Credit Memeo Amount -
Credit Memo Cost
Credit Memeo Quantity
Invoice Amount
Inveoice Cost

Invoice Quantity

Mo of Sales

Profit

Profit Margin

ML
T Units Sold -

Measures and dimensions may be added to the objects in three different ways:
Single click any measure or dimension to add it into its most appropriate place in the object.

m

B e B I e B

Right click any measure or dimension and select Add to object to add it into its most
appropriate place in the object.

Drag and drop it into its most appropriate place in the object.
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Use similar methods to remove measures and dimensions from the object.

Measures and dimensions that has already been added may be rearranged or re-localized by
dragging them from one location to another in the object.

When all desired measures and dimensions have been added to an object, it is time to see the
resulting data. This is done by clicking the Fetch data button in the tool bar.

E Fetch data “am - ® Criteria

Notice that the Fetch data button will now toggle to a Define button. Clicking the Define button
will switch the object back to Definition mode.

® Criteria M Mew

Create a new cross tabulation

S e e

LN
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Re-arranging objects

When inserting new objects into an analysis they always try to split the available space equally
between them. And their default location is determined according to the sequence in which
they are inserted.

To change the way the objects are arranged you may grab any object by its title. When you start
dragging the grabbed object around the Working area you will a number of Drop arrows appear.

Point the cursor to one of the big Drop arrows to place the object on top, on bottom, to the right
or to the left of all the other objects.

Point the cursor to one of the small Drop arrows to place the object on top, on bottom, to the
right or to the left of relatively to one of the other objects.

-
B4 TARGIT [E=REER
Ele Edit Wiew Object Tools Help
BiNew &S & 82 E Fetchdata * & M@ - ® Criteria
Source data @ Revenue per Customer Country
() Sales» (3 Sales cube Territary Country Revenue *
DT Total 182.541.552,13
1. Company Asia — | Total 44.397.608,43
1. s Japan g 1843567247
B Customer Country Malaysia i 2556193596
i = ftem Europe — | Total 106.447.336,78
Month Denmark i 13.235.609,57
' France + 14.881.382,91
- L Quarter Germany +| 142708029
L, Salespersan Traly = 10.969.281,21
Norway + 4.482.165,59
Portugal i 775491722
easures
Sweden + 6.094.000,76
g E'e:‘tmemc 2”"“”‘ & United Kingdom + £.903.090,56
redit Memo Cost =
N ica — | Total 31.696.606.91
I Credit Memo Quantity « ek 6. »
B Pasiie Aboted 5] ue per Item by Period
% Dok Cost Total| + 2009 + 2010 + 2011 | 4 2012
T Invaice Quantity Total 182.541.552.13 | 42.522.38143 | 35.325.020,66 | 47.772.99896 | 5$6.921.15107
T No of Sales JEANS +| 95.085.04879| 2308504207 1839254831 | 2446242275 3004503566
I Profit SHIRTS +| 2013523101 637200864 6.068.537,30 7528.146,65 9.166.538,42
I Profit Margin T-SHIRTS ~ +| 56.980.758096| 1282806392 1079111805| 15703081,00 | 1765849599
I Revenue UNDERWEAR + 44051337 237.266,80 72817,00 79345,57* 51.081,00
I Units Sold -
Search & €« | ﬁ
‘& Documents ¥
® Source data
B Properties
Calculations
® Criteria
“ Drillpad ¥
£ Scheduled Jobs

The relative size of an object may also be adjusted by dragging the border between two objects.

Finally, double clicking the title will maximize the object to the whole Working area. Double click
the title again to restore it to its original size.

The three tables may be formatted using several formatting options.

In general, all table formatting options are available when right clicking the table and then,
from the context menu, selecting the Table sub menu.
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Re-defining objects

The second cross table is an example of a table with dimensions on both axes. By default,
when using the double click method to apply dimensions to a cross table, the first dimension is
added to the vertical axis, the second dimension is added to the horizontal axis etc.

The dimensions may have been added to the axis of your choice by dragging them into the
table instead.

Click the Define button in the tool bar to re-define the source data, including placement of
dimensions on the axes, of the cross table.

+ Define am - ® Criteria

& IDefinef per Customer Country
WL o ¥

When dragging one dimension from one axis to another it does not change the data in the
cross table. It only changes the way it is being presented in the cross table.

P P D g
z' - o
»'g Revenue per Period and Item ﬁ

L

i

P
e
S

e

T R T T T T R T T T R T T T T
AR R D e e e D e e R R R R R R R

B B B B B B T B R R R R R P P A P R R R A P R A P A P R P P A P P P PP PP PP PP A PP R A PR PR R AR R A A

~

b
.
\
s

Fetch data to see the changes.
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Criteria Bar

To be able to work with global criteria from a Criteria bar, you must first add a Criteria bar to the

analysis.
This can done by clicking the Criteria button on the tool bar.

® Criteria R Mew '*

Year
Total

'“rm’

Once the Criteria bar has been added you may start adding dimensions to it. Go to the Source

data Smartpad and simply drag and drop dimensions to the Criteria bar.
Alternatively, right click any dimension and select Add to criteria bar.

rg TARGIT

File Edit View Object Tools Help

& New E T E @ . Define » & M - ® Criteria

2o Mo selection w
F

Source data

Dimensions

) Revenue per Pericd
Year Revenue

Total 182,541,552.13

-1, Company 2009 + 42 522 381,43
-1, Customner 2010 4 35,325,020.66

- Customer Country 2011 + 41,772,398 95
& B Item [ Add to object 56,921,151.07

-1, Maonth ¥ Addto X auis
- By Period (¥ Add to V¥ axis

Loee QT

1, Salesperson

ARG CEE . . .. ... ................conni0s.?
@ Show explanation on per Item by Pericd

ﬁ Search for documents Total
109,682,794.89

T Contribution Margin 57,774,877.23 f

)r"’*' SN o ‘rmﬁi&,‘ e

Measures

List
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Selecting a different object type
To demonstrate this, we would start out by adding a new cross table:

'3 Revenue per Pericd
Year Revenue

Total 182,541,552.13
2009 4+ 42,522 381.43
2010 4+ 35,325,020.66
2011 + 47,772,995.96
212 4+ 56,021,151.07

Even though the object has initially been created as a cross table, you can easily change it into
e.g. a graphical object type.

This may be done via the Properties Smartpad.

Properties
Object type

E L b L foe 3

Options ar - formatting

Graphical objects, when applicable, are often much better and quicker at giving a visual
overview of your data.

55,000,00000JF - —
50,000,00000t - - R oo mmooeoee A -
45,000,00000 --------- S L - o
40,000,000 --- JN - -- - ------- U ..
35,000,00000-f - -SSR - - - - ————— 4 ..
30,00000000 - JRNY TN - -
25000000000 -] SRR B
20,000,00000-] ---- SN - - -S ------I ------
1500000000 - (RREENY SRR SRR
1000000000904  f—4 1
500000001 1 b

0.00- i ‘ i
2009 2010

I
2011 2012

Notice that some objects can work with just a single measure, while others need to be defined
by multiple measures and/or multiple dimensions in order to work properly.
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Depending on the chosen object type and the number of measures and/or dimensions you
have various graphical formatting options.

TARGIT Appetizer - page 26 of 36

Some of the most common graphical formatting options will be mentioned here. All options are
available from the Properties Smartpad.

Automatic Coloring
The Automatic colouring agent has three modes:

e First click will apply a coloring agent that will color the lowest values red and the highest
values green. Values in between minimum and maximum will be gradually colored
reddish through greenish.

e Second click will invert the color scale, coloring the highest values red and the lowest
values green.

e Third click will disable the coloring agent and bring the coloring back to its initial color.

- T

Options and fmmatting

= EIZ]2 Las
D A:Jto':gv;nt E E

I:;—'Tl tle and Explanaticn

|Fr*char-. ,

The Automatic colour agent is often used on bar charts and maps.

55,000,000.00-
50,000,000.00-
45,000,00000-
40,000,00000-
35,000,000.00-
30,000,000.00-
25,000,00000-
20,000,00000-
15,000,000.00-
10,000,000.00-

5,000,000.00-

0.00°5

2010 2011
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Bar chart options

When working with a graphical object, such as a bar chart, you have additional formatting
options from the Options and formatting section in the Properties Smartpad.

e bbd b s wd W

Options and formatting

LR L
O % cEal
EdTitle and Explanation

[lj. Bar chart

E Cr&, abulation

B \isibility

5 Labels and hints

# Numbers

B3 Dynamic captions

&, Element colors

Intelligent Anents

For a bar chart, the chart properties dialogue box will look like this:

-

Chart properties

. Edit Chart Properties

Legend

[¥] Enabled

Axes

Back nd

2l Position: \.I.i.l

Effects
3D: 3D -
Cylindrical 30 Bars: Enabled
Gradient: [¥] Enabled

Multi series

| Back to back [f§ Stacked [§J Stacked %
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Most of the option in the chart properties dialogue box are also available as shortcuts directly
in the Properties Smartpad. If in doubt about one the shortcuts, simply place the mouse cursor
on top of the shortcut to see a small explanation.

1 e ~

Options and formatting
SE[E]R L
.:re % i [=] @ [O]
—

Show legend 131N
r char

""ii*“‘“"‘". , r

All of these shortcuts will toggle the state of the property. While most states will be simple
enabled / disabled states, a few shortcuts will toggle between multiple states more than two.

The legend is mostly relevant when looking at multiple series of data. If you are looking at just
a single measure in a bar chart, you would probably want to disable the legend, e.g. by clicking
the Show legend shortcut.

For the following screen shot we have:

55,000,000.00
50,000,000.00
45,000,00000
40,000,00000
35,000,000.00
30,000,000.00
25,000,00000
20,000,00000
15,000,000.00
10,000,000.00
5,000,000.00

Added a second measure to bar chart: the Budget Amount measure.
Enabled Show legend.

Changed the position of the legend to be on top of the chart (via the bar chart properties
dialogue box).

Disabled automatic colouring.

[.F{El.renue DBudgetAmDunt]

0.00
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Vertical X-axis labels

First, remove the Budget Amount measure and the legend from the bar chart and then expand
the Period dimension to the Quarter level in the bar chart. Notice that only every second or so
X-axis label is visible.

16,000,00000-fF=—=——————— = :
14,000,000004} -4 IS S W R
12,000,000} - --—----~- .......... .......... .......... -
10,000,00000} | | ' '
8,000,000.00-{
6,000,00000-{
4,000,00000f

2,000,00000f

0.00 LR i [ i T
2010Q3 2011Q1 2011Q3

I e e A B R L T
2000Q1 2009Q3 2010Q1 2012Q1  2012Q3

Use this option to rotate the X-axis labels 90 degrees. This is sometimes necessary in order to
display all the necessary dimension names on the X-axis.

il

Options and formatting

gEIZ[E]z] a
E%@L@i@

ETitle Vertical axis labels
Ifgg Bar

The bar chart, now with vertical X-labels:

16,000,00000
14,000,00000
12,000,00000
10,000,00000-}
8,000,00000-f
6,000,00000-f
4,000,00000H
2,000,00000

0.00
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3D perspectives

Some of the graphical object types are initially formatted with a certain 3D perspective that
furthermore may be rotated.

To rotate an object, hold down the right mouse button while dragging the object.

EfTitle and Explanati

i P 2) R

The 3D formatting option has three modes:
First click will change the perspective into a fixed 3D perspective that cannot be rotated.

16,00000000 f--1----4----1----f----3---1
12, 01 3 T R MR (RIS S R N A BESR FE S
12,000,00000}" e :
10,000,000001" I

8,000,00000"
6,000,00000"
4,000,000007 " |
2,000,00000"
L s nah opbpnabnaipnsepbpraknaienginnghanhn ke nzbensbans e
o o o & o o & & oo O & o o O B
a8 @8 g 85 &9 2 =5 9352 2 N OoN N
™ i~ i~ i~ i ™ i i~ i~ i~ L] ™ i i~ i~ ™=

Second click will change the object into a flat 2D presentation that quite often is more suitable

when reading data points.
16,000,000.00

14,000,00000
12,000,00000]
10,000,000007 -
8,000,00000 -
6,000,000.00 -
4,000,000007 -
2000000004 - - -
0.001—

2012 Q4
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Third click will change it back to its initial, rotatable 3D mode. Right-click and hold down the
right mouse button while dragging, and you will be able to customize the viewing angle. Use the
scroll wheel of your mouse to zoom in and out. (Use keyboard arrows and plus and minus keys
as an alternative to the mouse.)
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Exercises:
K

Create a new analysis, based on the Sales Cube.

'g TARGIT v

File Edit View

[Bi MNew a
s

0 Ya 11y, Mew Intelligent Analysis

?D $rr1 T v * Favorites

Add a Cross Table: Invoice Amount per Item.

Criteria

. P Mew pie chart
Amount . New bar chart

33,37 Mew horizontal bar chart

“*

ik

TAnclré

business intelligence



TARGIT your decisions in the fewest clicks

TARGIT Appetizer - page 33 of 36

Add a Criteria Bar and drag the Period dimension and the Company dimension to this bar.
® Criteria R Mew

@& Invoice Amount per It Criteria bar A L (

Iterngroup | Invoid F=

Totz

Apply the following global criteria:
e Period =2010
¢ Company = Casual Clothing Retail

Pd TARGIT

File Edit Yiew Object Tools Help

& Mew il =

», Define L2 ﬂ . ® Criteria m o New T

815 a= 10 Casual Clothing Retail v

Criteria @ Invoice Amount per Item ’
Global criteria Itemgroup Invoice Amount
Sales| | Sales cube Total 34.690,921.78
JEAMS 18,354,781.05
Company = Casual Clothing Retail # i S
Period = 2010 3 SHIRTS + 5,939,292.80
T-5HIRTS + 10,358,800.93

&&w;;lobal criteria - R A e S Y .

Add a Measure selector to the Criteria bar (right click the Criteria bar).

Remove all global criteria
Remowve bar criteria

Q. Add stored criteria selector

'-um*-’_

Add a legend to the bar chart.

i

SN

BEI=[EIZ]2
.c.*i = .T__,IEiIE
=

Show legend 2tion
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Expand the hierarchical dimensions in the cross tabulation as well as in the bar chart.

R Y R PP PR P PR PR T

“wt per Period

izzzizizzxzxzxzxz xzzﬂ/zzﬁﬁfzizi

[[]Budget Amount

- Expand level

L A iy

s Wy

The final result should now look something like this:

'E TARGIT
File Edit View Object Tools
BiNew &7 & B
(5] 2010

Criteria

Global criteria

(1] Sales (=] Sales cube

® Criteria

(8.1 -5 Casual Clothing Retail

™ New '

LRl Invoice Amount (—

B rep @

e Invoice Amount per rem

Company = Casual Clothing Retail 3%
Period = 2010 %
Q, Add or Edit global criteria

& Remove all global criteria
@ Disable immediate refresh

‘& Documents

® Source data

= Properties
Calculations

® Criteria

“# Drillpad

£\ Scheduled Jobs

Itemgroup Item Invoice Amount
Total 34,690,921.78
JEANS — | Total 18,354,781.05
221560 Marlboro Classic, Sand 4,163,352.26
271630 Lewis 502, White 3,167,016.04
221780 Marlboro Classic, Brown 5,378,625.27
321630 Levis, Lime XL 1,622,595.44
321780 Levis 501, Blue 2,816,649.34
331630 Levis 501, White 479,148.00
331780 Levis 501, Black 368,997.43
341630 Levis, Blue XXL 358,397.27
SHIRTS — | Total 5,939,292.80
221930 Boss Casual, White M 1,932,706.84
231630 Boss Casual, White XL 1,033487.42
231930 Boss Casual, Sand 5 154,620.49

@ Invoice Amount and Budget Amount per Period

11,000,000.00

m

@ Invoice Amount per Salesperson

W Alvaro Bennett
[JArjuna Bolton

M Barret Forster

W Fortunato Crawford
[ Justen Cartwright
M Luitpold Whyman
W Sanjeev Walton

B Vern Ferguson

10,000,000.00

9,000,000.00- - -

8,000,000.00+

7,000,00000+1--

6,000,000.00-
5,000,000.00

4,000,00000---

3,000,000.00
2,000,00000]
1,000,000.00

0.00

Save the analysis in your Personal folder as My first TARGIT analysis.

TARGIT

business intelligence



TARGIT your decisions in the fewest clicks

TARGIT Appetizer - page 35 of 36

Further Inspiration

Please visit the TARGIT Web site www.targit.com for further inspiration.

-

e': __;J:'|‘§ http://www targit.com/ P~-BcEX |l % Business Intelligence softw... * i e 58

LANGUAGE: ENGLISH : Sitemap | Contact | Search -
TARGI T@

business intelligence

Products See demos Customers Resellers Services Meet TARGIT User Forum Portal

Business Intelligence software for everyone

Business Intelligence turns your data into knowledge and L
concrete information, so you can make better and fact-based
business decisions fast, improve your company’s operational

Learn how your peers and processes, decrease your costs, and increase your income.
competitors benefit from
using TARGIT BI Suite - see all
our customer case stories...

Watch, track and analyze your company data with reports,
analyses and dashboards from TARGIT Business Intelligence.

» TARGIT Business Intelligence info and product DEMO...

®100% -

From the Web site you may be further inspired by:

Reading about all the other exciting features of the TARGIT BI Suite.
Watching short product demo videos.
Reading customer case stories.

Signing up for Monthly Webinars.

... and much more!
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